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Contract Textiles

Kontrat Tekstiller

A familiar trait of the

contract textile business is
that home textile companies
make contracts with hotels,
cafes, restaurants, schools,
and so on, to meet their
textile needs over the long
term. In addition,
international railways,
airways and maritime
institutions are other
potential business areas that
require the highest standards
of quality, functionality,
safety and environmental
friendliness. These kinds of
contracts are based on mutual
confidence, respect for the
highest standards, and
sustainability. Today, Turkey
is one of the first countries
that come to mind in world
markets when home textiles
and contract business are
mentioned. The Turkish
home textile industry
provides top quality in all
respects, from production to
promotion and from quality
standards to marketing. This
success has been achieved by
focusing on high added value,
design and brand quality as
part of Turkey's export
boosting strategy.

We need to adjust to some
of the changes in the world
contract textiles market:
Twenty years ago the world
was less complicated. The

world economy was led by
the U.S., Europe and Japan.
Developing countries
possessed a much smaller
stake in the global economy
and prosperity than that of
today. The last twenty years
have changed a lot. Today,
developing countries no
longer play the role of passive
participants. On the contrary,
they have become much
more active catalysts of
globalization. In the past,
foreign direct investment
went from developed
countries to the developing.
Now, emerging markets are
investing in advanced
countries. In the past,
developing countries
attempted to sell low-cost
goods to more developed
countries. Now, every one of
the developing countries
themselves is a market for the
upper segment. Today, at
important events in the
contract textile industry, for
example in Istanbul,
Shanghai, and Moscow, there
are participants from all over
the world. It is becoming
more and more obvious that
expectations and perceptions
are being re-shaped in new
emerging economies within
the contract textiles sector,
such as those of Turkey,
China, and Russia.

K ontrat sektoriiniin

ayirict ozelligi, ev tekstili
sirketlerinin oteller, kafeler,
restoranlar, okullar vb. ile
sozlesmeler yapmasi ve bu
isletmelerin uzun vadeli
tekstil ihtiyaglarini
istlenmeleridir. Buna ek
olarak, kontrat sektori icin,
uluslararast demiryolu,
havayolu ve denizyolu
isletmeleri de en yiiksek
diizeyde kalite, islevsellik,
glivenlik ve cevre dostu
yiksek standartlar talep eden
diger potansiyel is alanlaridir.
Bu tiir sézlegsmeler kargilikh
gliven, en st diizey
standartlara baglilik ve
stirdiiriilebilirlik prensipleri-
ne dayanmaktadir. Bugiin
Tirkiye, ev tekstili ve kontrat
sektorit denildigi zaman
diinya piyasalarinda akla
gelen ilk tilkelerden biridir.
Tiirkiye Ev Tekstili Sektort,
iiretimden tanitima, standart-
lardan pazarlamaya kadar, her
bakimdan en yiiksek kaliteyi
sunmaktadir. Bu bagar1
Tirkiye'nin ihracat artirma
stratejisinin bir pargasi olarak,
yiksek katma deger, tasarim
ve marka kalitesine
odaklanarak saglannustir,
Diinya kontrat tekstiller
pazarinda bazi degisimleri iyi
takip etmemiz gerekiyor:

20 y1l 6nce diinya daha az
karmagik bir yerdi. Diinya

ekonomisi ABD, Avrupa ve
Japonya tarafindan yonlendi-
riliyordu. Geligmekte olan
iilkeler, kiiresel ekonomi ve
refahtan bugiinkiinden ¢ok
daha kiiciik bir pay aliyorlar-
di. Bu baglamda son 20 yilda
cok sey degismistir. Gelig-
mekte olan iilkeler bugiin
pasif alicilar konumunda
degildirler. Bilakis, kiiresel-
lesmenin aktif sekillendiricisi
konumuna gelmislerdir.
Eskiden dogrudan yabanc:
sermaye, geligmis tilkelerden
gelismekte olan tilkelere
giderdi. Simdi aruk
gelismekte olan ilkeler de
geligmis pazarlara yaturim
yapmaktadirlar. Eskiden
geligmekte olan tilkeler diisiik
maliyetli mallar1 gelismisg
iilkelere satmaya caligirlard.
Aruk bu tilkelerin kendileri
de tist segment i¢in birer
pazardirlar. Bugiin 6rnek
olarak Istanbul'da,
Sanghay'da ve Moskova'da
kontrat tekstiller sektortinde
diizenlenen 6nemli
etkinliklerde diinyanin tiim
ilkelerinden katilimeilar
gorebilirsiniz. Iste bu
baglamda Tiirkiye, Cin,
Rusya gibi yeni biiyiik
ekonomiler biinyesinde,
kontrat tekstiller sektoriiniin
moda, tarz, beklenti ve
algilamalart yeniden
sekillendirilmektedir.







